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Course Description and Format


This course provides a study of biblical and contemporary principles and procedures of church growth and health.  Included in the study will be a look at appropriate strategies for bring about change in a local church.
Course Requirements
Course requirements consist of advance reading, two pre-course assignments, and two written post-course projects.  Information on the post-course projects will be given in class.  The following instructions are for the advanced reading and pre-course assignments.

Pre-course Assignments

Required Assessment:

Immediately order one (1) copy of The Church Growth Survey Handbook by Bob Waymire and C. Peter Wagner.  Available at a cost of $5.00 (plus shipping and handling) from Church Growth Network at 951-506-3086.

Lesson #1

When you receive the Church Growth Survey Handbook, complete the survey on the church you attend.   Spend some quality time researching your church as directed in the handbook so that you can complete the charts and graphs as accurately as possible.  Bring your completed handbook to class.   This handbook will also be used in the final course project for the church growth module.  More detail on the final project will be distributed in class.
Lesson #2

1. Read the required textbooks and complete a one page reading report on each book except Natural Church Development (see attached sample book report form).  All students are to report each book on a standard Reading Report Form provided in this packet.  Select additional reading from the suggested lists to make up a total of 2,250 pages of reading.  Reports for the entire reading assignment should be submitted all at once, stapled together (no fancy covers please), to the professor the first day of the class.  A sample of the reading form and cover sheet is attached.  Please duplicate reading forms as needed for each book.  The reading form may also be used as a template in a computer and printed later.

2. Read Natural Church Development by Christian Schwartz and write a five-page critical book review (see attached Guidelines for Writing A Critical Book Review). Turn in critical review the first day of the class.

In-course Assignments

Participation in all class discussions is expected throughout the course.  This course consists of classroom lectures and discussion.  No exams will be given.

Post-course Assignments

1. The first final written project for the course consists of one paper, completed after the course.  The major paper (titled “An Accurate Picture of My Church”) is usually on the church the student pastors or attends. Complete information will be given in class.

2. The second final written project for the course consists of an article written for publication on some topic related to the course.  Complete instruction will be given in class

PROJECTS DUE DATE: The post-course projects are due no later than 90 days after the last day of the course.  

Audit Students:

Students who are auditing the course should read all of the required texts plus additional pages equal to half of the total required reading in order to participate meaningfully in the course.  Attempt to do all of the reading for maximum benefit. All reading must be done before the course begins. Audit students do not submit book reports.
Reading Lists:

1.  Required
McIntosh, Gary L. Biblical Church Growth. Grand Rapids: Baker Books, 2003.  

ISBN 0-8010-9156-X

McIntosh, Gary L. (ed.). Evaluating the Church Growth Movement. Grand Rapids: Zondervan, 2004. ISBN 0-310-24110-3

Rainer, Thom S. The Book of Church Growth: History, Theology, and Principles. Nashville: Broadman Press, 1993. ISBN: 0-8054-1157-7

Schwartz, Christian A. Natural Church Development. Carol Stream, IL: ChurchSmart Resources.  ISBN 1-889638-00-51993

Waymire, Bob and C. Peter Wagner. The Church Growth Survey Handbook. Global Church Growth Bulletin, 1980. 

2. Highly Recommended (many are newer books on church growth)

Anderson, Leith. Leadership That Works. Minneapolis: Bethany House Publishers, 1999. ISBN 1-55661-994-4

Arn, Charles. How to Start a New Worship Service. Grand Rapids: Baker Book House, 1997. ISBN 0-8010-9037-7

Bandy, Thomas G. Kicking Habits: Welcome Relief for Addicted Churches. Nashville: Abingdon Press, 1997. ISBN 0-687-03189-3

Bandy, Thomas G. Moving Off the Map: A Field Guide to Changing the Congregation. Nashville: Abingdon Press, 1998. ISBN 0-687-06800-2

Bowman, Ray & Eddy Hall. When Not to Build. Grand Rapids: Baker Books, 2000. ISBN: 0-8010-9021-0

Conn, Harvie M. Planting and Growing Urban Churches. Grand Rapids: Baker Book House, 1997. ISBN 0-8010-2109-X

Ellas, John W. Measuring Church Growth. Houston: Center for Church Growth, 1997. ISBN 0-9642447-2-1

Gibbs, Eddie. Leadership Next: Changing Leaders in a Changing Culture. 

Hunter, George G. Church for the Unchurched. Hashville: Abingdon, 1996. 


ISBN: 0-687-27732-9

Hunter, Kent. Foundations for Church Growth: Biblical Basics for the Local Church. Corunna, IN: Church Growth Center, 1994.  ISBN: 0-912961-6

Hunter, Kent. Confessions of a Church Growth Enthusiast. Lima, OH: Fairway Press, 1997.  ISBN: 0-912961-96-1

Hurston, Karen.  Growing The World’s Larget Church. Springfield: Chrism Books, 1994.  ISBN: 0-88243-329-6

McIntosh, Gary L. Church That Works. Grand Rapids: Baker Books, 2004.  ISBN 0-8010-9161-6

McIntosh, Gary L. Look Back, Leap Forward. Grand Rapids: Baker Books, 2001.  

ISBN 0-8010-9112-8

McIntosh, Gary L. One Size Doesn’t Fit All Bringing Out The Best In Any Size Church. Grand Rapids: Fleming H. Revell, 1999. ISBN 0-8007-5699-1

McIntosh, Gary L. Staff Your Church for Growth. Grand Rapids: Baker Books, 2000.

McIntosh, Gary L. and Glen S. Martin. The Issachar Factor. Nashville: Broadman-Holman, 1994.

McIntosh, Gary L. Three Generations: Riding The Waves of Change In Your Church. Grand Rapids: Revell, 1995.

McIntosh, Gary L. The Exodus Principle: A 5-Part Strategy to Free Your People for Ministry. Broadman & Holman, 1995.

McNeal, Reggie. The Present Future: Six Tough Questions for the Church.  Jossey-Bass, 2003. ISBN: 0787965685

McNeal, Reggie. Revolution in Leadership: Training Apostles for Tomorrow’s Church.  Nashville, TN: Abingdon. ISBN: 0687087074

Pickett, J. Waskom. The Dynamics of Church Growth. New York, NY: Abingdon, 1963.

Rainer, Thom. The Bridger Generation. Nashville: Broadman & Holman, 1997.

Rainer, Thom. Breakout Churches. Grand Rapids, MI: Zondervan. ISBN: 0-310-25745X

Rainer, Thom. High Expectations: The Remarkable Secret for Keeping People in Your Church. Nashville: Broadman & Holman.  ISBN: 0-8054-1266-2

Rainer, Thom. Effective Evangelistic Churches. Nashville: Broadman & Holman. ISBN: 0-8054-5402-0

Rainer, Thom and Lawless, Chuck. Eating  the Elephant: Leading the Established Church to Growth.  Pinnacle Publishing, 2003.  ISBN: 097423060X

Roozen, David A. and Hadaway, C. Kirk  Church & Denominational Growth: What does (and does not) cause growth and decline. Nashville, TN: Abindgon, 1993.  ISBN  0-687-15904-0

Rusaw, Rick. The Externally Focused Church. Loveland, CO: Group, 2004. ISBN: 0764427407.

Stanley, Andy, Lane Jones, and Reggie Joiner. 7 Practices of Effective Ministers. Mulotnomah, 2004. ISBN: 1590523733

Stanley, Andy. The Next Generation Leader: Five Essentials for  those  who will Shape the Future.  Multnomah, 2003. ISBN: 1590520467

Stanley, Andy and Young, Ed. Can We Do That: 24 Innovative Practices that will Change the Way You Do Church. Howard Publishing, 2002. ISBN: 1582292388

Stevens, Tim and Morgan, Tony. Simply Strategic Growth: Attracting a Crowd to Your Church. Loveland, CO: Group, 2005. ISBN: 0-7644-2865-9

Towns, Elmer. Putting An End to Worship Wars. Nashville: Broadman & Holman, 1997. ISBN 0-8054-3017-2

Towns, Elmer L. (ed.) A Practical of Encyclopedia of Evangelism and Church Growth. Regal Books, 1995. ISBN: 0-8307-1742-0

Towns, Wagner, and Rainer. The Everychurch Guide to Growth. Nashville: Broadman & Holman, 1998. ISBN 0-8054-0192-X

Wagner, C. Peter. The Healthy Church. Ventura: Regal Books, 1996. ISBN 0-8307-1834-6

Wagner, C. Peter. Leading Your Church to Growth. Ventura: Regal Books, 1984. 218 p. 

ISBN: 0-8307-0922-3

Wagner, C. Peter.  Your Church Can Grow:  Seven Vital Signs of a Healthy Church.  Ventura, CA:  Regal Books, revised edition, 1984).  201 p.  ISBN:  0-8307-0978-9

Waltz, Mark L. First Impressions: Creating WOW Experiences In Your Church. Loveland, CO: Group, 2004. ISBN: 0764427571
Wagner's first book on church growth.  A classic document in the field.  

Warren, Rick. The Purpose Driven Church Grand Rapids: Zondervan, 1995.  ISBN: 0-310-20106-3

Whitesel, Bob & Kent R. Hunter. A House Divided: Bridging the Generation Gaps in Your Church. Nashville: Abingdon, 2000.

3.  Strongly Recommended 

Anderson, Leith. Dying For Change. Minneapolis: Bethany House Publishers, 1990.


ISBN: 1-55661-107-2

Anderson, Leith. A Church for the 21st Century. Minneapolis: Bethany House Publishers, 1992. ISBN: 1-55661-231-1

Barna, George. The Frog In The Kettle. Ventura: Regal Books, 1990.  ISBN:  0-8307-1449-9

Barna, George. The Power of Vision. Ventura: Regal Books, 1992.

Barna, George. User Friendly Churches. Ventura: Regal Books, 1991.  ISBN: 0-8307-1478-2

Callahan, Kennon L. Effective Church Leadership: Building on 12 Keys. New York: Harper  Row, 1990.  ISBN:  0-06061-1299-1

Callahan, Kennon L.  Twelve Keys to an Effective Church: Strategic Planning for Mission.  San Francisco:  Harper & Row, 1983. 127 p.  ISBN:  0-06-061297-5

Easum, William M. The Church Growth Handbook. Nashville: Abingdon, 1990. 


ISBN: 0-687-05523-7

George, Carl F. Prepare Your Church for the Future. New Jersey: Fleming H. Revell Co., 1991.  255 p.  ISBN: 0-8010-3853-7

George, Carl F. How To Break Growth Barriers. Grand Rapids: Baker Book House, 1993.

George, Carl F. The Coming Church Revloution. Grand Rpaids: Revell, 1994. 


ISBN: 0-8007-5528-6

Gibbs, Eddie. In Name Only: Tackling the Problem of Nominal Christianity. Bridgepoint, 1994. ISBN: 1-56476-348-X

Hemphill, Ken. The Bonsai Theory of Church Growth. Nashville: Broadman Press, 1991.


Key insights on why small churches are small and what must be done to see them growing again.

Hunt, Josh. Let It Grow! Changing to Multi-Congregation Churches. Grand Rapids: Baker Book House, 1993. 176 p.  ISBN: 0-8010-4377-8

Hunter, George G. How To Reach Secular People. Nashville: Abingdon, 1992. 


ISBN: 0-687-17930-0

Malphurs, Audrey. Developing A Vision for Ministry in the 21st Century. Grand Rapids: Baker Book House, 1992. ISBN: 0-8010-6286-1

McCarty, Doran. C.  Leading the Small Church.  Nashville: Broadman/Holman, 1991. 


176 p.  ISBN: 0-8054-6039-X

McIntosh, Gary L. and Glen S. Martin. Finding Them, Keeping Them. Nashville: Broadman Press, 1992. 128 p. ISBN: 0-8054-6051-9

McIntosh, Gary L. Make Room for the Boom or Bust. Grand Rapids: Revell, 1997, ofp.

Schaller, Lyle E.  44 Steps Up Off the Plateau. Nashville: Abingdon, 1993. 180 p. 

Sullivan, Bill M. Ten Steps to Breaking the 200 Barrier. Kansas City: Beacon Hill Press, 1988.  0-8341-1223-X

Towns, Elmer L. An Inside Look at 10 of Today's Most Innovative Churches. Ventura: Regal Books, 1990.  ISBN:  0-8307-1405-7

Wagner, C. Peter, ed.  Church Growth:  State of the Art.  Wheaton:  Tyndale House Publishers, 1976.  288 p.  ISBN:  0-8423-0287-5

Wagner, C. Peter. Your Church and Church Growth. Tapes and workbook. Fuller Seminary.

Zunkel, C. Wayne.  Church Growth Under Fire. Scottsdale, PA: Herald Press, 1987.  


ISBN: 0-8361-3428-1

4. Recommended books on Church Growth.

Annan, Nelson. More People! Is Church Growth Worth It? Wheaton: Harold Shaw Publishers, 1987.  ISBN:  0-8778-8552-4

Arn, Win.  The Church Growth Ratio Book.  Pasadena: Church Growth, Inc., 1987. 72 p. ISBN: 0-93440-8-03-11.

Bakke, Raymond. J. and Samuel K. Roberts. The Expanded Mission of 'Old First' Churches. Valley Forge: Judson Press, 1986.  ISBN:  0-8170-1100-5

Barna, George. What Americans Believe. Ventura: Regal Books, 1991.

Barna, George. Marketing The Church. Colorado Springs: NavPress, 1988. 
ISBN:  0-8910-9250-1

Bast, Robert L.  Attracting New Members. Monrovia, CA: Church Growth, Inc., 1988. 173 p. 

Bowman, Ray and Eddy Hall.  When Not To Build.  Grand Rapids: Baker Book House, 1993. 160 p. ISBN: 0-8010-1031-4


Explores the positives, negatives and alternatives to expansion. Offer advice on creative financing and a common-sense approach to avoid unnecessary building.

Dale, Robert.  Keeping the Dream Alive.  Nashville:  Broadman Press, 1988.  
ISBN:  0-8054-2547-0

Dale, Robert.  To Dream Again.  Nashville:  Broadman Press, 1981.  ISBN:  0-8054-2541-1

George, Carl F. and Robert E. Logan. Leading & Managing Your Church. New Jersey: Fleming H. Revell Co., 1987.  ISBN:  0-8007-1575-6

Guinness, Os.  Dining With The Devil.  Grand Rapids: Baker Book House, 1993.  128 p. ISBN: 0-8010-3855-3

Harre, Alan F. Close The Back Door: Ways to Create a Caring Congregational Fellowship. St. Louis: Concordia, 1984.  ISBN: 0-5700-3932-0

Hassinger, Edward W. et al. The Rural Church: Learning from Three Decades of Change. Nashville: Abingdon, 1988. 189 p.  ISBN: 0-687-36587-2

Haugk, Kenneth C. Reopening the Back Door.  192 p.

Logan, Robert E. Beyond Church Growth. New Jersey: Fleming H. Revell Co., 1989.  
ISBN:  0-8007-5332-1

Miller, C. John. Outgrowing the Ingrown Church. Grand Rapids: Zondervan, 1986.
ISBN:  0-3102-8411-2

Schaller, Lyle E. It's A Different World: The Challenge for Today’s Pastor. Nashville: Abingdon Press, 1987.  ISBN: 0-6871-9729-5

Wardle, Terry Howard. Exalt Him! Designing Dynamic Worship Services. Camp Hill: Christian Publications, 1988.  ISBN:  0-8750-9413-9

Wilson, Robert L.  The Multi-Church Parish.  Nashville: Abingdon, 1989. 94 p. 

Smith, Donald P. How To Attract and Keep Active Church Members. Louisville: Westminster/John Knox Press, 1992.  ISBN: 0-664-25140-4.

Weeks, Andrew D. Welcome!: Tools and Techniques for New Member Ministry. Washington, DC: The Alban Institute, 1992. ISBN: 156699-057-2

Schaller, Lyle E. Create Your Own Future! Nashville: Abingdon Press, 1991. 


ISBN: 0-687-09846-7

Schaller, Lyle E. The Pastor and the People.  Nashville: Abingdon, 1973 revised 1986.


ISBN: 0-687-30135-1

Shawchuck, Norman, et al. Marketing for Congregations. Nashville: Abingdon Press, 1992.  ISBN: 0-687-23579-0

Taylor, Richard S. Dimensions of Church Growth: The Upward, Downward, Inward Factors. Grand Rapids: Francis Asbury Press, 1989.  ISBN: 0-3107-5411-9

Vaughan, John N. Absolutely Double! Bolivar, MO: Megachurch Research Press, 1990. 

Vaughn, John N. The World's 20 Largest Churches. Grand Rapids: Baker Book House, 1984.  ISBN:  0-8010-9297-3
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by
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Writing a five-page critical book review is not always an easy task.  Space is limited, yet the essay must sufficiently address the necessary issues.  The following outline and suggestions are offered to facilitate your writing process.  Be aware, however, that this outline is only a suggestion—always be certain first to follow the professor’s specific instructions.

I. BIBLIOGRAPHICAL ENTRY:


Include at the top of the first page a complete bibliographical entry of the book reviewed.  The entry must follow the form indicated in Kate L. Turabian’s  A Manual for Writers of Term Papers, Theses, and Dissertations (most recent edition).  The entry should also include the number of pages in the text and the cost of the book, if known.

Example:

Rainer, Thom S.   Effective Evangelistic Churches.   Nashville: Broadman & Holman, 1996.  238 pp.  $15.95.

II. INTRODUCTION TO THE BOOK:


Begin the paper with a section that briefly introduces the book and the book’s author.  Biographical information about the author (education, training, experience, etc.) should be included only as it demonstrates the author’s competency to write the book.  Within the context of the paper, do not use titles (Dr., Rev., etc.).


In most five-page reviews, you will likely need to limit the introduction to one or two paragraphs.  The introduction should in all cases be a maximum of one-half page in length.

III. SUMMARY OF THE BOOK:


The purpose of a critical book review is only minimally to provide a

summary of the book.  You may assume that the professor knows the contents of the book; therefore, the summary should be limited to one to 1 1/2 pages.  Your goal is to provide a succinct summary that (1) provides evidence that you have read the material and that (2) tells the reader “what the book is about.”


At this point, focus on the outline and major points of the text.  Illustrate the author’s argument, but do not get sidetracked into minute details.  You will have opportunity to address the details in the critical evaluation portion of your essay.


Given the limited amount of space in a brief book review, footnotes should not be utilized.   Quotations or ideas taken directly from the text should be followed parenthetically by the page number of the quotation.  The abbreviation for “page(s)” (p./pp.) should not be used.

Example:


Rainer argues that evangelistic churches should focus on reaching youth (20).  Indeed, he writes, “Many churches fail to recognize that adolescence is a critical time of receptivity to the gospel” (21).

IV. CRITICAL EXALUATION OF THE BOOK:


The critical evaluation section is the most important section of a book review.  Your primary purpose in this section is to respond both positively and negatively to the book’s contents and presentation.  This section should be a minimum of three pages.


Needless to say, this response should be more in-depth than “This book is a good book that should be recommended reading for everyone.”  On the other hand, “This book is a lousy book not worth reading” is also inadequate.  While all books are different (and thus require somewhat differing approaches for review), the following questions may guide your evaluation:

1. What is the author’s purpose, i.e.,. what does he/she hope to accomplish through this book?  Does the author accomplish the purpose?  If so, how does he/she do so?  If not, why not?

2. Does the author approach the subject with any biases, i.e., do the author’s theological, experiential, philosophical, denominational, or cultural perspectives influence his/her conclusions?  For example, a Baptist author in America may understand the role of the Church differently than a Baptist refugee who has escaped persecution in another context.

3. What are the strengths of the book, i.e., what contributions does the book make?  More specifically, why should a person read this book?

4. What are the weaknesses of the book?  For example, does the author properly support his/her thesis?  Does the author adequately consider and refute opposing viewpoints?  Is the book limited in application to specific types of churches?  Is the book relevant to contemporary culture?

5. What did you learn from this book?  Particularly, how might you apply the lessons of this book in your ministry context?  Do not allow your response to this question to become lengthy (for this paper is not primarily evaluation of your ministry), but do make some application.


Throughout your critique, be specific in your evaluations.  Do not just tell the reader about the book; tell and show the reader with concrete examples from the book.  As previously suggested, include page numbers when making specific reference to the book.

V. CONCLUSION OF THE BOOK REIVEW:


In most cases, a single paragraph will suffice as a conclusion.  You may want to provide in this final paragraph your overall evaluation of the text.  Would you recommend the book to other pastors?  To seminary students?  To laypersons?  Why, or why not?

VI. STYLE ISSUES IN THE ESSAY:


The following guidelines are included to counter common style errors:


A. Follow proper form for a “term paper title page.”

B. Double space the essay.  Use one-inch margins on all sides.  Text font should be 12-point, and boldface or fancy prints should be avoided.

C. Underline or italicize book titles, but do not do both.  Be consistent throughout the essay.


D. Indent paragraphs three-quarters of an inch or eight spaces.


E. Use only left justification.

F. The page number for the first page should be centered at the bottom, following pages should be numbered in the upper right hand corner.


G. Consult Turabian regarding other questions.


H. Use a title page like the one on the first on these guidelines.


I. Do not separate the report with headings or sections breaks.

VII. OTHER WRITING ISSUES


Beyond the style issues noted above, be aware of the following suggestions:


A. Utilize this suggested outline to guide your book review, but do not include the specific subheadings (“Bibliographical Entry,”  “Summary of the Book,” etc.) in the essay.  The brevity of the review demands a smooth flow from one section to another without including subheadings.


B. Use first-person sparingly; however, you may use “I” when referring to your opinion of a text.


C. Avoid contractions in formal writing.


D. Be clear and precise.  A five-page limit allows no room for wandering from your objective.


E. Use your spell-checker, but do not trust it.  A spell-check will not catch the error in such sentences as “The whole church voted too pass the amendment.”  Use your eyes as well as your spell-checker.


F. Proofread your paper.  Finish the paper, and proof it.  Lay it aside, and proof it again at a later time.  If you do not catch your errors, someone else will.  If needed, have another person proof read your paper.

VIII. QUALITY WRITING STANDARDS


In addition to comments already noted, the following standards characterize quality graduate writing.  Clear and accurate communication is expected in all writing assignments.


A. Content:  



Worthwhile ideas



Clear, precise expression of meaning



Adequate support of topic



Scholarship (breadth and depth)



Evidence of analysis and synthesis


B. Structure:



Topic sentences to assert what each paragraph is about

Paragraphs that develop the topic sentences and support the main ideas.



Specific and concrete details, illustrations, examples, arguments, etc.



Unity and continuity



Summary statements and transitional words / phrases.


C. Style:



Correct spelling



Properly constructed sentences



Grammatical correctness



Standard usage



Formal punctuation and capitalization



Engaging writing, not boring.

(Dr. Gary L. McIntosh, Talbot School of Theology, 2005)
INTRODUCTION

CHURCH GROWTH EYES

INTRODUCTION  

What are “church growth eyes?”

I. Why Study Church Growth?


A. Because the growth process is 


.


B. Because congregations do not understand how churches 
          .


C. Because it provides a framework for a 


 of ministry.


D. Because God wants His Church to 

.

II. Where Did "Church Growth" Come From?


A. Its beginnings


B. North American Church Growth

III. What Is Meant By "Church Growth?"


A. An operational definition.



All that is involved in bringing men and women who do 


not have a personal relationship with Jesus Christ into fellowship 


with Him and into responsible church membership.





–Wager, Your Church Can Grow, p. 12


B. An essential definition.



Church Growth is that science which investigates the planting, multiplication, function and health of Christian churches as they relate specifically to the effective implementation of God's commission to "make disciples of all nations" (Matt. 28:19-20).  Church growth strives to combine the eternal theological principles of God's Word concerning the expansion of the church with the best insights of contemporary social and behavioral sciences, employing as its initial frame of reference, the foundational work done by Donald McGavran.




—American Society for Church Growth


C. What is a typology of church growth?


INTERNAL

EXPANSION

EXTENSION

BRIDGING

IV.  What Is The "State" of Church Growth Today


A. It has become a recognized 


 field.


B. It has established a niche in the 

 of the church.


C. It has 


 systems in place.


D. It has 


 representation.


E.  It has 


.

F. It has 


.


G. It has 


.

Helpful Addresses for Church Growth Information

1. 
Academic courses in Church Growth.


Fuller Theological Seminary

Talbot School of Theology


135 N. Oakland Ave.


13800 Biola Ave.


Pasadena, CA 91182


La Mirada, CA 90639


(818) 584-5200



(310) 903-6000


Southern Baptist Theological Seminary


2825 Lexington Rd.


Louisville, KY 40280

2.
Church Growth oriented agencies in the U.S.A.


American Society for Church Growth

Church Growth Center


135 N.Oakland Ave.



(Kent Hunter, Director)


Pasadena, CA 91182



Box 145


(626) 584-5290




Corunna, IN 46730








(219) 281-2452


Church Growth Network



Creative Growth Dynamics


(Gary L. McIntosh, Director)


(Harry H. Fowler, Director)


PO BOX 892589



129 Gultide Court


Temecula, CA 92589-2589


Rocky Mountain, NC 27801


(909) 506-3086




(919) 977-1129


Church Growth Designs, Inc.


Church Resource Ministries


(Ron Lewis, Director)



(Samuel Metcalf, Director)


5601 Highland Way



1240 N. Lakeview #120


Nashville, TN 37211



Anaheim, CA  92807  








(714) 779-0370


Injoy, Inc.




Church Growth Institute


(John Maxwell, Director)



(Larry Gilbert, Director)


1530 Jamacha Rd. Ste. D


PO Box  7000


El Cajon, CA 92019-3759


Forrest, VA  24551

3.
Church Growth Associations in Europe


Austria




Switzerland

Institute for Evangelism and Church

National Swiss Church Growth Assoc.


Development




Walter Wieland

Klaus Eickhoff




Pfarrhaus


Wernhardstr 5, A-4522



CH-3452 Grunematt


(phone) 010 43-7259-2872


Switzerland








(phone) 010 41-34-71 1426


United Kingdom



Finland



British Church Growth Association

Church Growth


Mrs. Monica Hill




Esa Eravolo


The Park




Soukankuja 9.D.25


Moggerhanger




SF-02360 Espoo, Finland


Beds MK44 3RW



(phone) 010 358-90-8023732




England







(phone/fax) 01767 641001


Sweden




Germany


Institute of Church Growth


Jörg Knoblauch

Professor Jörgen Ljung



Postfach 1309




c/o Linköping University



D-7928 Giengen


Dept. of Managemetn / Econ.


West Germany


S-581 83, Linköping, Sweden


(phone) 010 49-7322-13650


(phone) 010 46-13-28- 15 03


Norway


Anskar Institute for Mission


Norwegian Church Growth Forum


and Church Growth



Leif Nilsen


Hallvard Hagelia




Salhusvegen, Stopp 4,


Nedre Brattgbakken 14,



N-5090 Nyborg, Norway


N-4635 Kristiansand



(phone) 010 47-2-601143


Norway


(phone) 010 47-42-43900

4.
Church Growth Bulletins


Gemeindewachstum  (Germany)


J örg Knoblauch


PO Box 1108


W-7928 Giengen


Germany


Kirkevekst Bladet (Norway)


He@lthy Church.mag.uk (England)


Huitfeldtsgt, 2




Philip Walker


3100 Tonsberg




BCGA, Moggerhanger Park


Norway





Park Road








Moggerhanger

Bedford MK44 3RW    UK


Church Growth Bulletin (Australia)

Thailand Church Growth News

8 Oxford Street




G.P.O. Box 432


Box Hill, Australia 3128



Bangkok, Thailand


India Church Growth Quarterly


Bulletin Voor Gemeentegroei


Post Bag No. 768



Abram Krol


Kilpauk, Madras 600 010


Van Marxveldstraat 14


India





NL-4207 MK Gorinchem








The Netherlands


Auftrag (Germany)



Erneuerung in KuG (Germany)


Swen Schonheit



Franz-Adolf Kleinrahm


Waldsassener Str. 40



Waldeyerweg 22


W-1000 Berlin 48



W-4790 Paderborn


Germany




Germany


Philippine Church Growth News


Institutet for Forsamlingsvaxt


Philippine Crusades



Jörg Ljung


41 Cordillera St.




Stiglotsgatan 56


Mandavyong Metro Manila


S-58340 Linkoping


Philippines




Sweden

5. 
Newsletters and Magazines


Growth Points (formerly CGN)


Journal of the American Society for 

(Dr. Gary L. McIntosh, Editor)


Church Growth

PO Box  892589



(Dr. Gary L. McIntosh, Editor)


Temecula, CA 92589-2589


%Talbot School of Theology


(909) 506-3086 (phone or fax)


13800 Biola Ave.


gary_mcintosh@peter.biola.edu

La Mirada, CA 92404








(310) 903-6000 X5559


Growing Churches 



Net Results 


Editor





Editor


127 Ninth Ave. North



PO Box 801


Nashville, TN 37234



Nashville, TN 37202-0801


Church Growth




GROW


John W. Ellas, Edtior



Neil B. Wiseman, Editor


Center for Church Growth


Church of the Nazarene


PO Box 691006



PO Box 419527


Houston, TX 77269-1006


Kansas City, MO 64141

6. 
Statistics


Glenmary Research Center


Southern Baptist Home Mission Board


740 Piedmont Ave., N.E.


1350 Spring Street, N.W.


Atlanta, GA 30308



Atlanta, GA 30367


(404) 876-6518




(404) 873-4041


The Princeton Religion Research Center


47 Hulfish St.


Princeton, NJ 08542


(609) 921-8112

7. 
Maps on World Missions


Global Mapping International


7899 Lexington Dr., Suite 200A


Colorado Springs, CO 80920


(719) 531-3599


(719) 548-7459 (fax)

8. 
Secular publications helpful for Church Growth research in the USA


American Demographics


127 W. State St.


Ithaca, NY  14850


(607) 273-6343

V. What Difference Has "Church Growth" Made In The World?


A.  It has highlighted the crucial need for 


 planting.


B. It has documented the importance of "

" evangelism.


C.  It has developed a new awareness of the 

 

.


D. It has created a better understanding of 


.


E. It has revitalized 


 and 



.


F. It has identified the 


 peoples of the world.

VI. What Are The Church's Growth Trends Today?


A. The World

Status of Global Mission, 2000 Source: International Bulletin of Missionary Research, January 2002.


Used by permission of Robert T. Coote, Assistant editor.

B. Growth Trends: North America

Population and Churches in the USA by State 

Source: US Census Bureau and American Church Lists, Inc., 1991
PRINCIPLES

OF 

CHURCH GROWTH

Church Growth Has Discovered . . . 

REPORTING CHURCH GROWTH

I.
The Value of Statistics


   To aid him the doctor has at his fingertips various kinds of charts, 
graphs, statistical instruments and apparatus for measuring function. The 
thermometer measures the temperature of the patient in exact figures. 
The stop watch helps the nurse accurately count the number of pulse 
beats per minute.  An electrocardiogram traces the activity of the heart on 
a graph.  The test tube measures the amount of sugar in the blood 
stream.  The scales in the doctor's office enable him to compare your 
weight with that of a month or a year ago.  On the walls of his office and on 
his desk are many kinds of charts and graphs and statistics.


   The doctor is constantly recording numerical data and comparing one 
set of figures with another.  He graphs out your physical progress.  He 
notes significant changes in its pattern and course.  All of these aids help 
him to make an accurate diagnosis of your health.  They are all 
quantitative measurements.  On the basis of his quantitative research, he 
is able to make a qualitative judgment as to how well the members of your 
body are functioning in terms of their overall purpose.


   Research is a means by which you can diagnose the health of your 

church or churches.  Every member functions in cooperation with other 
members in order to fulfill the overall goal of evangelism/church growth. 
Since function can be measured in terms of this purpose or goal, you can 
know whether individually and/or collectively the members of the body 
are fulfilling their function. This is done through careful statistical 
research.




—Virgil Gerber. God's Way to Keep a Church Going and 




Growing (Ventura: G/L Pub., 1973), pp. 45-46


   The Church is made up of countable people and there is nothing 

particularly spiritual in not counting them.  To be sure, no one was every 
saved by statistics; but then, no one was ever cured by the thermometer 
to which the physician pays such close attention.  X-ray pictures never 
knit a single broken bone, yet they are of considerable value to 
physicians in telling them how to put the two ends of a fractured bone 
together. Similarly, the facts of growth will not in themselves lead anyone 
to Christ.  But they can be of marked value to any Church which desires to 
know where, when, and how to carry on its work so that maximum 
increase of soundly Christian churches will result.


Charles Haddon Spurgeon on numbers and church growth . . .


   I am not among those who decry statistics, nor do I consider that they 
are productive of all manner of evil; for they do much good if they are 
accurate, and if men use them lawfully.  It is a good thing for people to see 
the nakedness of the land through statistics of decrease, that they may 
be driven on their knees before the Lord to seek prosperity; and, 
on the other hand, it is by no means an evil thing for workers to be 
encouraged by having some account of results set before them.  I should 
be very sorry if the practice of adding up, and deducting, and giving in the 
net result were to be abandoned, for it must be right to know our 
numerical condition.  It has been noticed that those who object to the 
process are often brethren whose unsatisfactory reports should 
somewhat humiliate them: this is not always so, but it is suspiciously 
frequent.


   I heard of the report of a church, the other day, in which the minister, 
who was well known to have reduced his congregation to nothing, 
somewhat cleverly wrote, “Our church is looking up.”  When he was 
questioned with regard to this statement, he replied, “Everybody knows 
that the church is on its back and it cannot do anything else but look up.”


   When churches are looking up in that way, their pastors generally say 
that statistics are very delusive things, and that they cannot tabulate the 
work of the Spirit and calculate the prosperity of the church by figures.  
The fact is, you can reckon every correctly if the figures are honest, and 
if all circumstances are taken into consideration: if there is no increase, 
you may calculate with considerable accuracy that these is not much 
being done; and if there is a clear decrease among a growing population 
you may reckon that the prayers of the people and the preaching of the 
minister are not of the most powerful kind.





—from The Soul Winner, pp. 17-18.

II. Calculations
    From 1973 to 1980 the standard guide to church growth research methodology was Vergil Gerber’s God’s Way To Keep a Church Going and Growing (Regal), which is now out of print in English (although it is being used in 40-50 translations around the world.  In 1980 Boy Waymire and C. Peter Wagner produced The Church Growth Survey Handbook (Global Church Growth Bulletin) in an attempt to update Gerber and standardize church growth methodology in the U.S.A. and elsewhere.  The printed pages and graphs which appear in this syllabus are taken from Waymire and Wagner with permission.

III.
Writing An Accurate Picture
The following is a brief outline for the major research paper on your church.


Length:
Approximately 20 pages double spaced.


Outline:
The Setting - 3-5 pages giving the setting of the larger 




community and immediate community of the church. This 




section should include data on ethnic make-up, geography, 




population trends, housing, etc. In short, a description of the 



factors, which might influence the church you are studying.




History - 3-5 pages giving a brief history of the church. An 




analysis of the history will be done in the next section and is 



not needed here.




Growth Patterns - 3-5 pages giving an overview of the 




growth patterns and analysis. Give at least the past 10 




years of growth history and your analysis of it. Be sure to 




include some graphs. Be certain to use the AAGR and DGR 



figures as described in The Church Growth Survey 





Handbook by Waymire and Wagner.




Evaluation - 3-5 pages to evaluate your church based on 




the seven principles found in Gary L. McIntosh’s book Biblical



Church Growth. 




Plans - 3-5 pages on plans or projections of where your 




church is heading. This section should grow out of the first 




part of this paper. For example, if you note that your church 



needs small groups in the evaluation section, I would 




expect to see some plans for them in this section.




Bibliography - Be sure to include a bibliography of all books 



and articles used in your paper.




Appendix - Include data like community profiles, additional 




charts and graphs here.


Graphs:
Graphs and charts should be on standard 8.5 X 11 inch 




paper. No fold outs please..   


Form:

This paper should be written well. No misspelled words. Be sure 

to have someone proof read your paper. Have another person

type it if necessary.




Be sure to demonstrate your ability to integrate what you 




have learned from your reading and class notes.
DIAGNOSING YOUR 

CHURCH'S HEALTH

I.
The Axioms of Church Growth


A.



B.


C.


D.

II. The Controlling Factors of Church Growth


A. 



B.


C.


D.

III. Pathology of Church Growth


A. Ethnikitis



1. Definition/symptoms



2. Discussion


B. Old Age



1. Definition/symptoms



2. Discussion


C. People Blindness



1. Definition/symptoms



2. Discussion


D. Hyper-cooperativism



1. Definition/symptoms



2. Discussion


E. Koinonitis



1. Definition/symptoms



2. Discussion


F. Sociological Strangulation



1. Definition/symptoms



2. Discussion


G. Arrested Spiritual Development



1. Definition/symptoms



2. Discussion


H. St. John's Syndrome



1. Definition/symptoms



2. Discussion

I. Hypopneumia



1. Definition/symptoms



2. Discussion

Writing Articles

For

Publication

Writing Articles for Publication

1.
Decide on the ____________________.

2.
Identify the ____________________.

3.
Select the ____________________.

4.
Determine the ____________________.

5. 
Outline the ____________________.

6.
Query the ____________________.

7. 
Write the first ____________________.

8.
Revise your ____________________.

9.
Type the final ____________________.

10.
Write a cover ____________________.

11.
Copy the ____________________.

12.
Submit the ____________________.

13.
Expect ____________________.

14.
Cash your ____________________.

15.
File your published ____________________.

16.
Send Professor McIntosh a ____________________.


Church Growth Network


PO Box 892589


Temecula, CA 92589-2589

[Sample Query Letter]

(Date)

(Inside Address)

Dear Mr. ____________________.


Local church leaders have been butting heads with parachurch leaders for a long time.  During the past five years while pasturing in San Bernardino, California, I have observed two strong churches face major splits over questions of parachurch/local church relationships.


No doubt the situation in San Bernardino is intensified due to the presence of Campus Crusade for Christ in the city.  I personally have nearly 40 percent of my church membership who are staff members of Campus Crusade.  But, I believe the issues intensified in San Bernardino are honest issues faced by all local churches and pastors.


For the past year and a half, I have researched the parachurch/local church dilemma.  I have interviewed Bill Bright, Loren Sanny, Presbyterian, Baptist, and Independent pastors from as far away as Ireland and Canada to the mid-west and western United States.  I have also consulted with professors from Fuller Theological Seminary, Western Conservative Baptist Seminary, and the School of Theology (Campus Crusade).


I have combined my research with my personal study and experience of pasturing in a tight parachruch/lchurch relationship into an article, which I feel would be of interest to other pastors.  Titlted, “The Parachurch Dilemma” Guidelines For The Local Church,” it is approximately 2,250 words long.  I have enclosed the introductory section so you may have a glimpse of my style.


If you are interested, I would be happy to send you the entire article for your consideration for publication in ____________________.

In Christ,

Gary L. McIntosh

Senior Pastor

[Note:  add the following if submitted to more than one magazine.]


I am submitting this article to several other magazines as well.

[Sample Article]

Approximately 1100 words




Dr. Gary L. McIntosh









3630 Camellia Dr.









San Bernardino, CA 92404









714/883-6315

ADVERTISING FOR THE 

GROWING CHURCH

by

Dr. Gary L. McIntosh


Good doctrine, good fellowship, good prayer and good ministry. Do they guarantee the growth of a church?  Not necessarily.  Sometimes churches do not do well, even though they have the basic ingredients.

Many churches do not communicate well to their target audience.  They lack image.  All the visual images (logos, signs, letterheads, advertisements and facilities) come together to form one unified image.  A sloppy image gives the impression of shoddy service and repels people.  A sharp image gives the impression of an excellent ministry and attracts people. 


Image is an intangible but important part of a church's growth strategy.  Webster's New World Dictionary offers as one definition: ". . . impression by the general public, often one deliberately created or modified by publicity, advertising . . ."
Is Advertising Biblical?

New Testament churches never had a brochure or direct mail campaign.  However they did create an atmosphere where growth occurred.  Often the means they used were what we today would call advertising.  Note the following examples:


•The PERSONAL LETTERS of the New Testament are an obvious advertising medium — direct mail — in our terms.  Luke, John, James, Peter and Paul all used this advertising tool to communicate their love, care, teachings and exhortation to people who could not be reached in any other way.


•WORD OF MOUTH advertising was instrumental in reaching unchurched people around Thessalonica. ". . . The word of the Lord has sounded (echoed) forth from you," states Paul, "not only in Macedonia and Achaia, but also in every place your faith toward God has gone forth, so that we have no need to say anything" (1 Thess. 1:8). 


•Consider the familiar JOHN 3:16, "For God so loved the world that He gave His only begotten Son, that whosoever believeth in Him should not perish, but have everlasting life."  Note that all the elements of advertising are found in this verse.  The Product—Jesus Christ.  The Offer—He's Free.  The Promise—Eternal Life!  God was the very first advertiser.  The principles of advertising were created by God Himself!
What Advertising Cannot Do.


While advertising is one method that can be used to communicate the Good News, it is not a get–rich–quick gimmick. 

Advertising will not change reality.  If a church does not model what is advertised it will not growth.  Once the  public visits they will find out if the experience lives up to the story.  Such false advertising may get people to attend a church service, but only one time.


Advertising will not convert people.  Conversion is a personal commitment that will not come from a simple advertising ad or brochure.  Even though the Gospel is a simple story, advertising is too simplistic to give people a full understanding which will lead to conversion.


Advertising will not cause personal growth.  Personal growth is a process not an event!  Growth occurs over time as people learn, apply truth and experience life.  At the most advertising can help inform a person of an opportunity that will help them grow.


Advertising will not replace personal relationships.  Secular advertisers know that the best advertising is satisfied customers who tell others in their social networks 
about a product.  It is the same in the church. Andrew told Peter. Philip found Nathanael. Cornelius gathered his rela-tives and close friends.  Word of mouth is always the key. 
What Advertising Can Do

Advertising is not a panacea for all church ills, but it can be a major part of a sound church growth mix.


Advertising will build morale.  Church Growth consultants know that low morale is one of the plagues of many churches.  A positive advertising strategy can raise people's morale and give them a point of reference for  inviting people to church. 


Advertising will create a climate for growth.  Through advertising, potential visitors can learn of the opportunity for a personal and rewarding relationship with the living God.  They can learn of your church's desire to meet their needs.  They can learn of your acceptance of new people. 


Advertising will attract visitors.  Though most people cannot verbalize what attracts them to one church over another, one of the magnets is the "look" or "image" which is projected by the church.  Advertising can create an inviting image and communicate specific opportunities, times, dates and places for involvement.


Advertising will shape community attitudes.  Advertising offers a church the opportunity to tell the community what it wants them to know; ideals such as your desire to be helpful, your assurance of acceptance, the enthusiasm of present members and the sense of fulfillment Christ brings to life. 

How To Begin


•Build your church's commitment to find and fold the lost.


•Develop a communications team of an editor, writer, artist and photographer. 


•Research the needs, attitudes and interests of the target audiences.


•Focus advertising within your ministry area.


•Direct different strategies to current members, church shoppers and the unchurched population you are trying to attract. 


•Invest 5% of your total budget in your plan.
Balanced Strategy


An effective church advertising strategy should be balanced between the following five areas.


1. Word of Mouth:  Stress the Great Commission and the Great Commandment.  Build congregational morale. Help members identify reachable friends and family. Provide various events for members to bring their friends and family.


2. In–house Communications Piece:  Publish a church newsletter on a monthly or bimonthly basis. List opportunities for service. Note answers to prayer. Communicate victories and positive themes. 


3. First Impression Piece: Design a brochure with the unchurched person in mind. Use pictures of people participating in your ministries. Give an invitation to attend  your church. Print stories of how your church helps people.


4. Newspaper Advertising:  Use the paper that reaches your ministry area. Stick to one theme in each ad.  Make it humorous. Ask for a response. Develop 4 ads and repeat them 4 weeks at a time. 


5. Direct Mail: Highlight one idea. Personalize it. Send highest postage class possible. Utilize multiple mailings to the same address. Expect 15 responses for 1,000 pieces of mail. 
Conclusion


A basic question all churches should be asking is, "What do people outside of our church think about us?"


In all cases there are only three potential answers.



1. They think of our church positively.



2. They think of our church negatively.



3. They don't think of it at all!


Answer number one creates an environment for growth.  Answer number two is a tragedy. Answer number three is anathema!


Growing churches must create an environment where people think of their church and think of it positively. 

--END--

Appendix

Major Issues


A.
Quality v. Quantity



1. Objection



. . . most Americans don't want more quantity of anything, but more 

quality in what they've got.





—Louis Harris quoted in Small Churches Are Beautiful (New 





York: Harper and Row, 1977), p. X.


Their literature is devoted, however, to the principle that "bigger is 

better," and the success examples and allied partners are people like Robert 

Schuller and Jerry Falwell with churches like Coral Ridge Presbyterian in Florida; 

First Baptist in Dallas and in Hammond, Indiana; Thomas Road Baptist in 


Lynchburg First Nazarene in Denver.   . . . The press for bigness tends to nullify 

the strong biblical emphasis on conversion as entrance (Acts 2:41) and nurture as 

habitual (2:42-47).  . . . Instead of providing a corrective, church growth presents 

the ideal of bigness in such a way as to perpetuate the mistakes of the 


institutional church of the past.





—Ralph H. Elliott. Church Growth That Counts (Valley Forge: 





Judson Press, 1982), p. 55.



2. Reflection



One of the theological rationalizations frequently stated is this: "The 

pentecostals may get the quantity, but we are interested in quality."  There is little 

biblical or theological soundness in this.  Quality and quantity complement each 

other in church growth; they are not opposites.



—C. Peter Wager. What Are We Missing? (Illinois: Creation House, 1978), p. 32.



It is necessary to point out that quality and quantity are not intrinsically 

antithetical.  "As soon as we separate quality from the deepest passion of our 

Lord to seek and save the lost —it ceases to be Christian quality."  Numerical 

growth is not everything; it is not the only way to measure vitality, but it is one 

way. Numerical increase is normally one index of quality. Growth does not of itself 

produce spiritually weak churches. Ordinarily and ideally, each reinforces the 

other.





—McQuilkin, p. 32.



If bigger does not always mean better, neither is small always beautiful.





—Jackson W. Carroll. Small Churches Are Beautiful 






(San Francisco: Harper and Row, 1977), p. XI.



Note how quality and quantity are both present together in the 

following scriptures:


•Acts 2:41-47
•Acts 5:14
•Acts 6:1-7



•Acts 16:5
•Ephesians 2:21-22    •1 Peter 2:5


B.
Success v. Faithfulness



1.
Objection




Loss of growth in statistics has often meant increase in growth in the 


Gospel. The "dead wood" is gone. The "faithful remnant" remains. The church is 


lean and stripped for action in the '70s.




That's what doing church growth in the 1970s is all about. And that's why 


millions of people every week, in decreasing numbers but increasing power, are 


saying, "Church growth is not the point. Faithfulness to our Lord Jesus Christ is."





—Robert K. Hudnut. Church Growth Is Not The Point 






(San Francisco: Harper and Row, 1975), pp. ix-x.



2.
Reflection




First Corinthians 4:1-2 says, "it is required in stewards that a man be 


found faithful."  Unfortunately, this verse at times has been misapplied to justify 


unproductive missionary work. Some have said, "If I'm faithful to God, He will 


not expect results from me. He will produce the results Himself."  The parable of 


the talents (Mt 25:14-30) shows that this is not always the 




case.  A faithful steward is expected to produce results from the resources he has 

at his disposal. Proper use of resources is, in the parable, the difference between 

a "good and faithful servant" and a "wicked and slothful servant." As the parable 


suggests, the Lord establishes the goals, provides the resources, and then 


holds missionaries responsible to reach them.




One particularly unsuccessful missionary said to me. "It's true that I may 


not have accomplished much outwardly, but it has helped me draw closer to the 


Lord. After all, our relationship to God is what really counts in missionary work!" 


This statement contains enough truth that any contradiction of it could sound 


terribly unspiritual. It is subjective enough to be comfortable, because closeness 


to God is a quality extremely difficult to measure. But is closeness to the Lord a 


valid criterion upon which to evaluate a missionaries work?




God calls certain Christians to be missionaries for purposes slightly 


different from making them better Christians. Worship, prayer, a pious life, and a 


close walk with Christ are equally as important for a Christian plumber or librarian or 

advertising executive as they are for a missionary. Success or failure in the 


specific task are measured by other standards, according to the specified goals. A 

Christian surgeon, for example, should diligently cultivate his relationship to God. 


But, if his patients continually die on the operating table, he rightly will be 



considered a poor surgeon, although he may be a fine Christian.




By the same token, a missionary may be an admirable Christian person: 


but, if he fails to reach his goals, it should not be considered out of order to 


recognize the fact that he is a poor missionary. One of the problems in modern 


missions is that this is rarely done.





—Wagner, Frontiers, p. 18.



Note how the following scriptures relate to success & faithfulness:




•Acts 14:27-28
•Matthew 28:19-20

Note how the early church responded to the Great Commission.




•Jerusalem- Acts 1:15; 2:41, 47; 4:4; 5:14; 6:1,7




•Samaria and Judea- Acts 8:4-6; 9:31; 11:21




•Remotest parts- Acts 16:5; 21:20


C.
Homogeneous v. heterogeneous



1. Objection




I believe, however, that spiritual homogeneity (not social, economic, or 


ethnic) is the true essence of the New Testament Church.





—Norman Geisler. "CHURCH GROWTH: Social Homogeneity vs. 





Human Dignity," The Evangelical Beacon.




Surely love is not intended to operate only within homogeneous cultural 


units, for such a limitation would make it tantamount to nothing more than the love 

of the world (Matthew 5:46-47).  Rather Christian love is a love which rises above 


personal preferences and cultural status, to reach across such barriers as the 


Samaritan did (Luke 10:30ff).





—Robert L. Saucy. "Cultural Homogeneity in Church Growth," 





class handout, no date.




. . . the more mixed the congregation is, especially in "class" and 



"color," 
the greater its opportunity to demonstrate the power of Christ.





—John Stott. Our Guilty Silence (Grand Rapids: Eerdmans, 





1967), p.71.




The body of Christ is not predetermined by the exterior similarity of social 



class and cultural background.  The people of God are not simply the 



fractured reflections of divisions that exist on earth.





—Carl S. Dudley. Where Have All Our People Gone? 






(New York: The Pilgrim Press, 1979), p. 57.



2.
Reflection




Men like to become Christians without crossing racial, 




linguistic, or class barriers.





—McGavran, Understanding Church Growth, p. 198.



No principle of church growth has received more criticism than the 
homogeneous unit principle. Unfortunately, it is misunderstood to be a 
principle of "exclusion" when, in fact, it is actually a principle of 
"inclusion."



A brief look at the objections above will quickly show that they are 
based on the assumption that people are being "excluded" from the 
church due to social, racial, linguistic, economic, ethnic, status, class, 
color or culture.



In truth, the homogeneous principle is a statement of 
"inclusion" 
i.e. how may more people be brought into the church? It is a 
principle of 
"strategy" rather than a principle of "koinonia."



Note the following scriptures and how the homogeneous principle 
was used as a strategy to reach all kind of people.



•Jesus' inner circle- 




-Aramaic speaking, Galilean Jews.




-Judas the lone exception—from Judea.




-Matthia was Galilean—Acts 1.




-The 120 were Galilean—Acts 2:7.



•Growth of the Early Church-




-The Jerusalem church





*The Hellenists—Acts 2:5-6; 6:9.





*The widow problem—Acts 6:1.





*Persecution against Helenists— Acts 8:1.




-The Samarian church- Acts 8:4, 25.




-The Ethiopian church- Acts 8:26-39.




-The Gentile church-





*First contact— Acts 10; 11:18.





*Jewish mission— Acts 11:19.





*Gentile mission— Acts 11:20



•Statement of the principle




-Different leaders to different groups, Galatians 2:7-8.
